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Millennials struggle to �nd a�ordable, 

safe, and emo�onally authen�c 

community experiences that �t 

unpredictable schedules and re�ect 

their lifestyles

Why this problem exists and why it matter



Discove



What anonymous people are sayin

Research Goal: To understand what could reduce isola�on, increase weekly social/ recrea�onal 

touchpoints and improve self-reported well-bein

On belonging through repetitio

“Meeting people that share the 

same interests and seeing the 

same people repeatedly in order 

to make real connections.

On minimizing gatekeepin

A lot of times when I join a group 

already established there is a bit 

of gatekeeping or status quo 

that's difficult to break into.

On psychological safety and non-

judgmen

“Knowing that I won’t be judged, 

encountering people who are 

similar to me and share some 

interests.

On organic connection (not 

transactional

“I think social connection must 

happen organically… creating 

opportunities for conversation to 

flow between strangers is key.

On similar life-stag

“Knowing there are people my age 

with a similar lifestyle. In my 40s, I 

won't feel I belong if it is full of 28–

30 year olds. Different life phases.

On recurring community vs one-off 

event

“Having recurring events I can 

look forward to each week with 

other people who are similar 

ages and interests.

Target Audience: Male and female, Ages 25-4



Profound Disconnection in the Digital Ag

70% of millennials describe loneliness as a recurring 
stateL
(Lucero et al., 2020)4

Research shows most millennials feel disconnected, 
even while being the most digitally connected 
generaVon in history. They crave real belonging, but 
face barriers that seem small unVl you add them up: 
cost, `me, and the fear of showing up alone

Fragmented Experiences vs. Sustained Communit

Socio-spa¹al studies link belonging directly to 
improved emo¹onal healthÒ
(Walia & Jasroªa, 2021)¤

Current pla�orms focus on event discovery rather than 
fostering las�ng connec�ons. They rarely translate 
into the sustained communi�es or trusted spaces 
where authen�c belonging can truly �ourish

Lack of Inclusive Space

Community hubs improve social and physical well-
being when designed inclusively;
(Healthcare Journal, 2024)&

Millennials need inclusive, low-pressure spaces, both 
digital and physical, that support recurring social 
wellness experiences aligned with their lifestyles and 
budgets

Insight signal



Moderated user interview

Target Audience: 2 Male and 4 female, Ages 25-4

Affordability and accessibility as core barrier

 Emotional safety and authentic environments drive belongin

Structure reduces social friction and anxiet

Consistency and familiar spaces build trust and belonging

Technology should enable, not replace human connectio

80
Value shared activities as 

the foundation of belongin

60
Experience anxiety or 

intimidation entering new 

social space

80
prefer organic over forced 

connectio

60
Feel current groups fail to 

foster inclusio

80
Require flexibility due to 

work, caregiving, or life loa



Competitive analysi

Strength

Established user bases & brand recognitio"

Clear single-purpose value proposition'

Digital-first access and coordinatio

Weaknesse

Fragmented experience'

Transactional, not relationa<

Lack of inclusive, millennial-centered desig"

No consistent physical “home base

Opportunitie

Create an integrated third spac�

Design for real millennial constraint'

Shift from novelty to continuit~

Emphasize psychological safety and inclusivit~

Own the “belonging layer

Threat

Incumbent expansio"

Price sensitivit~

User fatigue with platform'

Local community centers modernizin



Uncovering the valu

A�ordability and Acces

Cost and convenience are cri!cal 

entry barriers

Millennials want to par<cipate but 

cannot jus<fy expensive memberships 

or <me-intensive commitments that do 

not align with unpredictable schedule

Structure and Low FricWo

Guided interac!ons through hosts, 

buddy prompts and icebreakers 

reduce ^rst-!me anxiety

People want help naviga<ng new social 

situa<ons without feeling patronize

Consistency and Familiarit

Rou!ne events sustain engagement 

and build trust over !me

Familiarity with faces, places, and 

rhythms creates the founda<on for 

genuine community forma<on

Technology as Enable

People value human-centered 

coordina!on, not automa!on

Technology should facilitate real-world 

connec<on, not replace it with digital 

subs<tutes

EmoWonal Safety and 

AuthenWcit

Belonging grows in inclusive, low 

judgement spaces

Millennials seek environments where 

they can show up as themselves 

without performance pressure or social 

anxiety trigger
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The valuable propositio

From Fragmented Event

One-o1, disconnected experiences with no 

follow-through

From High Cost of Membership

Expensive memberships that exclude budget-

conscious users

From Awkward Start

Uncomfortable mrst meeongs with no support 

structure

From Poor Modera�o

Lack of inclusivity and safet

From Fragmented Tool

Digital faogu

From One-o» Event

Lack of cononuit

To Integrated Hu

Digital and physical recreaoon ecosystem that 

builds cononuit

To Flexible Acces

Tiered pay-per-event model with community 

credits

To Guided Connec�o

Built-in buddy system and host-led 

introducoons

To Veri)ed Communi�e

Verimed hosts, moderated spaces, equity-

driven desig

To All-In-One Discoverie

Real-world events with hybrid pop-up opoons 

and connecoo

To Habit-forming Recurring Ritual

Recurring acovioes, creaove clubs, and “return 

rituals

Exisong Gap A’Milli Advantag



How might we create affordable, low-

pressure community experiences, that help 

millennials build real connection, despite 

unpredictable schedules and social anxiety



Jordan Matthews (he/him

Age: 3H
Location: Brooklyn, New Yor:
Occupation: Full-time Product Analys%
Lifestyle: Works long hours, often remote, 
Seeks balance through creative and 
physical outlet

“As a creapve professional in my 

30’s, I want amordable memberships 

and drop-in oppons, so I can stay 

acpve and connected without 

Vnancial strain.

Goal

Find affordable, low-pressure ways to stay active and 

socia�

Build genuine friendships outside of work circle�

Participate in creative or wellness-based group activities 

that reduce stres

Pain point

Feels awkward meeting new people. Networking apps 

feel artificial and sometimes forceÃ

Gym environments feel transactional and isolatin¶

Work schedule limits consistent attendance, misses 

events due to timing or cos°

Current apps (e.g. Meet up, ClassPass) lack continuity, 

feels like "starting over” each tim

Behavioral pattern

Uses digital tools like Meetup and Reddit for discovery, 

but rarely follows througÞ

Prioritizes affordability, prefers pay-per-event or tiered 

membership�

Prefers structured but casual events (e.g. basketball 

league + post-game socials×

Engages most when apps simplify planning and reduce 

frictio

Need

Q uickly discover events near home or work that match 

personal interest�

Attend flexible, drop-in style classes or pop-ups without 

long term commitment�

Connect with people who share similar life stages (late 

20s -30’s professionals×

Access inclusive and safe spaces where socializing feels 

natural, not force



Current State User Journey: Jordan Matthew
Scenari

Jordan wants to stay ac9ve and meet like-minded millennials a$er long 

remote-work days. He wants a:ordable, low-pressure ac9vi9es (crea9ve or 

+tness) but feels anxious showing up alone. He uses digital tools like Meetup 

and Reddit, but rarely follows through because nothing feels predictable, 

inclusive, or consistent

Expectation

A:ordable, transparent pricing without long-term commitmentsU

Age-aligned, inclusive, emo9onally safe environmentsU

Light structure (icebreakers, hosts, guided Now) to reduce awkwardnessU

Clear event details: vibe, crowd, schedule, loca9onU

Recurring groups, not one-o: events, to build rou9ne and familiarity

Realizing the Need
Realizing he wants to be more ac~ve and socia

Comparing Option
Comparing op~ons but hesita~ng to commi

Last-Minute Decision
Deciding whether to aÆen

Feeling Socially Unsur
AÆending the ac~vit

Trying to Maintain Connectio
Trying to maintain connec~on but dropping o

Phas

Thinkin

Doin

Feelin

Pain Point

Opportunitie

“What can I do a2er work that won’t 

feel draining?)

“What’s happening near me?)

“Is it a(ordable?

“Will this be awkward if I go alone?)

“Do these people share my energy or 

interests?)

“Is this worth the Cme and money?

“Will this actually help me connect?)

“A2er a long workday, will this feel 

worth it?)

“Is drop-in pricing clear?

“Who do I talk to?)

“Will we have things in common?

“How do I stay connected with the 

people I met?)

“Will this group meet again?

He brie½y follows up online but disengages 

when no recurring structure exists

Recurring weekly/monthly events with 

a predictable structureÝ

Post-event follow-ups that build 

familiarity

No conCnuity or recurring scheduleí

No follow-up nudges or pathways to 

community

He a�ends the event, stays reserved, and 

interacts mainly once the acCvity structure 

begins

No host or guided introducConí

Variable event quality depending on 

organizerí

Hard to connect organically

L ight icebreakers, hosts and ac=vity-

driven connec=on prompts (buddy 

prompts)Ý

Ensure ac=vity-driven social 

interac=on

He makes a last-minute booking choice 

based on convenience and a(ordability

High cogniCve load before a �endingí

Li�le transparency around fees, 

structure, or crowd

Clear pricing, }exible cancela=on, low-

fric=on booking

He evaluates reviews, logisCcs, and costs 

but delays making a commitment

E very opCon feels like “starCng over.)

No cues about group norms, structure, 

or emoConal safety

Preview a±endees, group norms, and 

structure

He searches mulCple plaºorms for acCvity 

ideas and saves opCons to revisit later

Discovery is sca �ered across mulCple 

plaºormsí

Hard to read whether a space is 

inclusive or mature

Centralized event discovery tailored to 

cost, loca=on, and vibe

Interested but cau9ou Uncertain - Overthinkin Awkward (at +rst DisconnecteFrustrate



Monique Alvarez (she/her

Age: 4C
Location: Redbank, New Jerse)
Occupation: Freelance Consultant/ wellness 
coac!
Lifestyle: Balances remote freelance work, 
family obligations, and self-care. Actively 
seeks meaningful social outlets that feel 
mature, inclusive, and affordable

"As a wellness-focused millennial, I 

want structured group ac[vi[es with 

light icebreakers, so I can connect 

naturally without forced interac[on.

Goal

Reconnect with peers through creative, wellness, or 

social activities that align with her lifestyle and value�

Find consistent, welcoming spaces to unwind and meet 

others without the pressure of exclusivit�

Maintain emotional well-being and prevent burnout 

through regular group engagemen

Pain point

Feels out of place in younger dominated social groups or 

high-intensity fitness space�

Struggles to find age appropriate, affordable community 

programs nearb�

Online networks feel fragmented and lack real continuit�

Balancing time between work, caregiving, and personal 

wellness limits participatio

Behavioral pattern

Uses Meetup or Facebook Groups to explore events but 

often finds them inconsistent or cliquisÔ

Prefers flexible pay-per-session models over rigid 

membership�

Attends yoga and art classes irregularly, consistency 

depends on scheduling conveniencÚ

Values inclusive, safe environments with visible diversity 

and community guideline�

Most engaged when interactions feel organic, facilitated 

through shared activities, not forced networkin

Need

D iscover affordable, nearby recreation options that fit into 

a flexible schedulÚ

Join activities that mix fitness, creativity, and casual 

connection (e.g. yoga, art nights, community dinners�

Participate in recurring events that attract peers in her 

age range, not just younger millennial�

Access safe, inclusive, and well-moderated spaces that 

feel authentic and intergenerationally respectfu



Current State User Journey: Monique Alvare
Scenari

Monique wants to reconnect with peers through crea3ve and wellness-

based ac3vi3es, ideally in mature, inclusive, and consistent spaces. Her 

freelance schedule and caregiving responsibili3es make it di=cult to commit 

regularly. She browses Meetup and Facebook Groups but o�en 'nds events 

too inconsistent, too young-skewing, or lacking the structure she needs to 

feel comfortable a�ending alone

Expectation

Ac3vi3es that feel age-appropriate, calm and inclusivq

Transparent pricing, Texible drop-in op3onl

Light structure (guided intros, warm-ups) without forced networkin`

Recurring groups where familiar faces returg

Safe environments with visible diversity and clear community norm

Realizing the Need
Realizes she needs a social/wellness outle

Evaluating the Activit
Evalua³ng whether an event is right for he

Decisio
Deciding whether to aÃend or cance

Assessing Comfort and Fi
AÃending the even

Return or Disengag
Reóec³ng and deciding to return or no

“I need something consistent where I 

won’t feel out of place.�

“What’s happening near me that �ts my 

schedule and caregiving needs?

“Will I feel comfortable as a 40-year-old 

here?�

“Is it slow-paced and well moderated?�

“Will anyone be in my life stage?

“Do I have the energy aHer work and 

caregiving?�

“Is this worth the drive?�

“I don’t want to waste money on 

something that feels uncomfortable.

“I hope they’re friendly.�

“Please don’t make us do forced 

networking.�

“I hope the age range isn’t too young.

“The class was �ne, but will I ever see 

these people again?�

“Is this worth becoming part of my 

rouvne?

She lightly follows up online but rarely 

returns unless the event o�ers consistency 

and belonging

Build recurring group sessions½

O�er post-event prompts and next-

session invites½

Provide ways to stay connected with 

people she met

No follow-up communicavon½

No repeat faces, each event feels like 

starvng over½

Hard to build meaningful connecvons 

without structure or consistency

She aøends cauvously and parvcipates 

mainly when the environment feels 

structured and welcoming

No host, makes things feel unclear hoe 

to engage at the start½

No gentle entry points (warm-ups, 

guided intros)½

Too youthful or unstructured 

environments feel out of place

F acilitated welcome with light 

icebreakers½

Acvvity-�rst social design (yoga, art, 

cooking)½

Visible community norms and host 

presence

She tentavvely plans to aøend but oHen 

cancels unless the event feels easy, local, 

and low-pressure

R igid pricing or cancellavon penalves 

increase stress½

Work/family unpredictability makes 

commiWng diTcult½

Cognivve load of deciding alone

F lexible drop-in pricing½

Gentle reminders and easy 

cancellavons½

Aøend-with-a-friend opvons*

She reviews event details, logisvcs, and 

community signals to judge whether the 

space feels suitable

M any groups feel cliquish or dominated 

by younger aøendees½

Hard to tell if the environment will be 

structured, inclusive, or well moderated½

Fear of showing up and feeling out of 

place

Provide age-range indicators½

Show structure (guided ·ow), group 

norms, and safety guidelines

She browses mulvple plaÝorms for age-

appropriate acvvives and checks if they �t 

her schedule

Discovery feels fragmented across apps½

Hard to �nd mature, inclusive groups 

for people in their late 30s–40s½

DiTculty trusvng whether a space will 

feel safe or match her pace

C onsolidate adult-friendly recreavon in 

one place½

Show age range, structure, vibe, and 

emovonal safety signals upfront

Curious but Cau3ou Uncertain - Overthinkin Awkward (at 'rst DisconnecteGuilt/ Frustra3o

Phas

Thinkin

Doin

Feelin

Pain Point

Opportunitie



The future

Interested but cau�ou Curious but Cau�ou

..



Future State User Journey: Jordan Matthews with A’Mill
Scenari

ABer long remote-work days, Jordan wants chill, a(ordable ac&vi&es where 

he can meet like-minded millennials without awkwardness. He opens A’Milli 

to -nd a crea&ve or wellness-aligned event for Tuesday evening

Expectation

One place to discover, book, and aZend eventp

Transparent pricing with Vexible, low-pressure aZendancg

Vibe clarity and aZendee previews to reduce uncertaintR

Light structure to reduce awkwardnesp

Recurring groups that feel familiar and predictabl

Discovering Activitie
Discovering personalized, aligned ac�vi�e

Evaluating Fi
Evalua�ng ¢t through clear previews and safety signal

Bookin
Booking easily with low commitment and suppor

Participatio
Par�cipa�ng comfortably with light structure and familiarit

Retentio
Reinforcing connec�on through recaps and recurring prompt

Phas

Thinkin

Doin

Feelin

Pain Points Resolve

Opportunities Delivere

“W hat -ts my vibe tonight??

“I want something chill and crea&ve

“ Are these my kind of people??

“Is the structure right for me??

“Will it feel awkward?

He taps on an event to review clear 

previews of aZendees, host details, ac&vity 

structure, pricing, safety, and travel 

informa&on

“ This feels doable?

“If work goes late, I can reschedule with 

no pressure.

He books the event quickly and manages it 

easily with op&onal calendar updates, 

reminders, and Vexible rescheduling

High pre-event mental loa ±

Hesita&on &ed to schedule 

unpredictabilitR

Anxiety about wasted &me/mone

N o cold stará

Reduced social ambiguitR

Avoidance of forced networkinÌ

More consistent quality across session

N o more one-o( experiencep

Clear pathways to build rou&ng

Reinforced sense of connec&o

Recurring community structur.

Memory of connec-on#

Gentle re-engagement prompt

Host-led structur.

Natural shared-interest prompt#

Consistent event Jo

Flexible drop-in modeY

Low-fric-on booking and cancella-o

“ This doesn’t feel awkward.?

“Everyone seems chill and aligned with 

the vibe.

He par&cipates in a structured, low-

pressure session where the host guides the 

start and familiar faces are easy to iden&fy

“ This felt good, I could actually come 

back next week.?

“This felt comfortable

He receives a brief recap that highlights the 

next session, suggests related groups, and 

o(ers simple op&ons to follow members or 

save the group

He opens A’Milli to view a personalized 

event feed that includes clear vibe and 

aZendee indicators

N o plaÒorm-hoppinÌ

No ambiguity around age -t or tong

Early clarity about inclusivity and 

emo&onal safet

U ncertainty about aZending along

Ambiguity about structurg

Worry about unpredictable cost or 

environmen

Host-led introduc-on#

Clear structure previe�

Safety and inclusivity con�rma-o

Real--me vibe cue#

Centralized event discover

Curious, Calmer -?

His anxiety is reduced because the vibe is easier to understan

Con-dent -?

The space feels safe, relevant, and structured enoug

Comfortable, engaged -?

Belonging starts forming through familiarity and structured Vo

Supported, not pressured -?

Encouraged by consistency and familiar face

Relieved -?

Less cogni&ve load because expecta&ons are clear and there are no 

penal&e



Future State User Journey: Monique Alvarez with A’Mill
Scenari

ACer a long week balancing freelance work and caregiving, Monique wants 

an age-aligned, calm, structured wellness or crea've ac'vity that %ts her 

unpredictable schedule. She opens A’Milli to %nd something "exible yet 

consistent that helps her reconnect with peers her age

Expectation

Transparent pricing and "exible aYendanct

Mature, inclusive spaces that feel emo'onally saft

Recurring sessions with familiar facee

Light structure (guided intros, gentle "ow) without forced networkin]

Low-pressure scheduling and minimal cogni've loa

“These are aligned with my pace.�

“This looks calm and age-appropriate.

“This has structure, so I won’t feel out of 

place.�

“This is likely a welcoming, well-

moderated group.

She taps on an event to review host details, 

ac'vity structure, aYendee previews, safety 

indicators, pricing, and travel informa'on

“I can commit because I won’t be 

penalized.�

“If things change, I can adjust easily.

She books quickly and manages the event 

with op'onal calendar updates, reminders, 

and "exible rescheduling

Stress from unpredictable caregiving/

freelance schedult

Fear of was'ng moneË

Pressure from rigid aYendance model

N o host leads to feeling lost at the 

beginning�

Forced networking causing discomfort�

Too youthful or inconsistent 

environments

N o con'nuity in typical “Meetup-like” 

events�

No repeat faces leads to no chance to 

build community�

No follow-up guidance or sense of 

progress

Recurring events create predictable 

community rhythm�

Built-in con'nuity with returning 

members�

Gentle re-engagement prompts�

Community spaces for slow, steady 

connec'on

H ost-led welcoming ritual�

Ac'vity-%rst social design�

Gentle shared-interest cues�

Voluntary par'cipa'on in socializing

Flexible drop-in mode �

No-penalty cancella'one

Gentle, emo'onally safe remindere

Low-eyort scheduling op'on

“This is welcoming and paced for me.�

“I don’t have to force conversa'on.

She joins a lightly facilitated, ac'vity-%rst 

session that supports natural connec'on 

while keeping all social interac'on op'onal

“I want to come back next week�

“I’m star'ng to see familiar faces.

She receives a short recap with op'ons to 

rejoin, follow recurring groups, recognize 

familiar aYendees, and reconnect when she 

chooses

She opens A’Milli to view a personalized 

event feed tailored to her preferences and 

rou'ne

N o more fragmented event discoverË

No guessing about age %t or vibt

No fear of entering high-intensity or 

youth-dominated space

U ncertainty about environment and 

structurt

Worry about cliques or age mismatc�

Anxiety about entering without clear 

"o

C lear agendas and no-pressure ac'vity 

"ow�

Age-aligned aYendee previews�

Veri%ed inclusivity and safety standards�

Transparent cost expecta'ons

“ Events for Your Pace” feeQ

Vibe and age-range visibilitË

Preview of inclusive hosts and norme

Images showing diverse, adult-centered 

group

Curious, calmer -m

her anxiety is lowered because the vibe is clea

Awkward at %rst, Relaxed once immerseQ

Posi've when shared interests arise naturall

Supported, not pressured - Connected, not isolated -m

Hopeful about building rou'n

Relief -m

She feels less cogni've load and no guilt about "exibilit

Con%dent -m

She feels the space is safe, relevant and structured enough to joi

Discovering Activitie
A’Milli surfaces the right events automaæcall

Getting a Clear Structur
Clear structure removes uncertaint

Flexible Desig
Flexible design supports her unpredictable schedul

Eliminating Awkwardnes
Structure with hosæng eliminates awkwardnes

Continuit
Conænuity provides belonging, not one-og

Phas

Thinkin

Doin

Feelin

Pain Points Resolve

Opportunities Delivere



Onboarding - Guided Discovery 

- First �me use

Sketch idea"o Event Discovery - Current use

AEending the Even

Ideation + User Flow

Smart Discovery + AI 

Matchmakin

Personalized event 

recommendations based on 

interests, location, and social 

goal

Buddy System and 

Verified Host

Get matched with a buddy 

before events; trust verified 

community leader

Tiered Membership 

and Community 

Credit

Flexible pricing from drop-in to 

subscription, earn credits for 

participatio

Event Streaks and 

Return Reminders

Gamified engagement with 

habit-forming rituals and gentle 

nudges to retur



Develo



Low-Pressure Ways to Meet Peopl

Low-pressure activities that make connection feel natura

Quick Star

Sign U

Ski

Create an Accoun

Choose how you would like to sign u

Passwords must contain at least 8 character

By signinig up you are agreeing to our Terms of service. View 

our Privacy Policy

Emai

olivia@untitledui.co

Passwor

xxxxxxx

Quick star

Continue in with Appl

Continue with Googl

Continue with Faceboo

o

Tell us a bit about yoursel

Please conèrm the following inf

Your pro�le is public by default. Change your visibility any time 

in Privacy Controls in your Pro�l

First nam

Last nam

Birthdat

Continu

This is a toolti

Gende

Mal

Femal

Non-binary

Prefer not to say

How do you prefer to meet people

Social comfort. You can change late

Continu

Quiet/ small grou

3-8 peopl

Light structure + Ice breaker

8-15 peopl

High energy social setting

15+ peopl

Creative-first

Purpose driven calm socializin

Wellnes

Gentle movement + guided connectio

Value Prop. x Sign i Loca%on toggl Basic informa%o Preferenc Hom Ac%vit Cha

Low-fidelity wireframe



Mid-FLo-F Hi- F

Design evolution consideration

Early consideration 

for the user having a 

quick status updat

Search bar was 

located at the top pf 

the discovery page

Area code replaced the search 

bar to allow the user to find 

activities at their location instantl

In this early version, some 

features were removed based 

on use case, pending iteration

Included tool tips

Activity cards were 

given a new look 

with preference tags

Large elongated 

cards showcase 

activities based on 

preferenc

Increased font size for 

legibility throughout with 

information on activitie

Search bar is placed above the 

bottom nav. for accessibility 

following modern standard



“I think the popular activities 

should go up… and vibe match 

should come down.

Dashboard content order did not 

match returning-user expectation

BEFOR AFTE

Popular Activities now appears above 

Vibe Match. Recommended events have 

also been refined using onboarding 

personalization, with badges that reflect 

the same language

Dashboard conten



Event reservatio

“I was a little confused if I 

actually did sign up(reserve).

Event join confirmation was not 

consistently reassurin The reservation flow now includes an order summary and lets 

users choose between a single event or an all-recurring 

events package. Users can complete checkout with Apple Pay 

or another payment method, then receive a reservation 

confirmation once the purchase is complete

BEFOR AFTE



Delive



Final solutio

Walkthrough Vide



Constraint!

This project was completed as a solo designer e"ort within a short �xed �meline while balancing
other personal commitments�

Learning how to manage conduc�ng user interviews and usability tests and not get excited by asking leading ques�on6

Par�cipant availability varied, requiring �exibility in scheduling interviews and usability sessions�

Being mindful of scope cree@

Assump�on!

Early concepts were treated as hypotheses, and required valida�on through research�

Not all ideas could be carried through to execu�on due to �me and priori�za�on trade-o"s�

Takeaway!

Some features, including community credit incen�ves and expanded AI-driven personaliza�on, were deferred�

I chose to fully think through and re�ne a smaller set of core �ows rather than designing many features at a surface level�

Tes�ng focused on primary user �ows rather than edge cases or secondary personas

Next stepc
Additional usability testing is needed to refine and validate the current user flowI

Future iterations should explore additional screens supporting secondary use casesI

Concepts like “community credits” and deeper AI integration remain strong 

candidates for future development once constraints are lifted

Constraints, Assumptions, Takeaways and Next step
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A'Milli wouldn’t be just another platform -�

It will be a movement to restore 
genuine human connection in 
an age of digital isolation 
among Millennials and 
demonstrate a measurable 
impact on wellbeing and 
community formation.

Thanks A’Mill


